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BRAND & MARKETING MANAGEMENT – Executive Level
Executive Profile
15+ years agency and corporate marketing executive with proven ability to grow revenue and market share within consumer and B2B environments. High level expertise in brand and marketing management, integrated brand planning, traditional and interactive media management, advertising, communications, and promotions. Strong motivator and presenter with dynamic skills in building and coaching high performance teams. Reputation as a high energy performer, results-driven, with consistent ability to execute.  Offering:
· Deep and substantial experiences within blue-chip brand and marketing environments drawn from over 15 years of successful tenures with Mullen, Arnold Worldwide, Bozell/Kamstra, BayBank. 
· Results-driven strategic thinker, team leader and motivator, and generator of ideas and insights that drive empathic and responsive connections with consumers and customers.

· Effective leadership and management impacting company growth and market performance for such leading clients as Banknorth, Fleet Bank, ASPCA, Tyco, BayBank, Tornier, Hilton, Ferrite Microwave Systems, and many regional brands.
· Knowledge of contemporary principles and practices of brand development and management through full array of marketing and communications disciplines: customer engagement and loyalty programs (CRM), DR, interactive, PR, promotions, advertising, communications, and brand expression.
· Broad range of expertise:
● Integrated Strategic Planning
● Communications Planning
● Interactive / Web Marketing
● Brand Strategy & Positioning
● Contract / Vendor Management
● Advertising, PR, Promotions
● Market Research & Analysis
● Media Planning & Buying
● P&L / Budget Management
___________________________________________________________________________________________

Professional Experience
FRIED/DRAKE/GREEN, Needham, MA 
2003 - Present
Principal - Client Services Director, Strategic Planning
Independent marketing, brand and interactive agency specializing in strategic marketing, brand planning and execution. Serving financial services, health care, packaged goods, industrial and high tech clients.

· Supervise all marketing and communications services, media, creative development and production for clients: PowerPay (national financial services company), Strata Bank , Countrywide Mortgage, Tornier (medical devices for orthopedic surgeons), The Ferrite Company,  ASPCA, Waterford Development, Cargo Force: 
· Successful launched and positioning effort for Strata Bank’s Rewards Checking.
· Lead national new product launch for Tornier’s line “The Aequalis Shoulder System (arthroplasty).

· Lead Tornier’s national brand repositioning initiative and, and campaign development.

· Successfully launched one of New Hampshire’s largest development projects, “The Neighborhoods” with innovative combination of interactive media, promotions, PR, and traditional media.
· Led new global brand strategy for Ferrite, with integrated brand plan including trade show, web development, vertical media, and sales support..

IPG (INTERPUBLIC GROUP OF COMPANIES), New York:
1998 – 2003

Global provider of advertising and marketing services. 40,000 employees in all major world markets, specialize in consumer advertising, interactive marketing, media planning and buying, public relations, and specialized disciplines. I worked at two of their New England agencies: Bozell/Kamstra, which then merged with Mullen.
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IPG (INTERPUBLIC GROUP OF COMPANIES Continued…

MULLEN, Wenham, MA 
2000 -2002
Vice President, Group Director

Senior officer for strategy development, client management, and P&L performance. Accounts: Banknorth; 
EPA’s ENERGY STAR Label, NStar, Tyco International, Cambridge College, National Grid.
· Lead Account Director for Client Banknorth.  Led new product initiatives for internal and external campaigns. Developed brand campaign.

· Lead Planner and Manager for 1998 -2002 National ENERGY STAR integrated media and interactive on-line campaigns ($35M). National campaign results exceeded all program objectives, and prior results: Reach/frequency deliverables exceeded national benchmark by 48%; 56 markets, 47 states, 137 cities.

· Winner of EPA’s 2001 National ENERGY STAR Award for Best Consumer Awareness Campaign with an increase of over 1,400 NE retailers participating, 1.7 million incremental ENERGY STAR products sold.

BOZELL/KAMSTRA, Danvers, MA,



1998 – 2000
(Merged into Mullen) in 2001)

Vice President, New Business Director/Strategic Planning 

$50+ million full service agency. Senior brand and advertising strategist for new business development and agency client roster. Key accounts: Wyman’s Blueberries, Cambridge College, Banknorth Financial Group; New England Energy Partnerships, Tyco, Hilton Hotels (Boston),.

· Led all strategy and project management for Banknorth acquisitions, brand and product during unprecedented market growth and bank acquisitions in Maine, Massachusetts and New Hampshire.

REEVESDRAKE ADVERTISING, Boston, MA    (Acquired by Bozell/Kamstra)
1994 - 1998
Principal, Managing Partner, Director of Client Services 

$9 million marketing/advertising/communications agency. Staff of 14. Served financial services, health care, packaged goods, and .com accounts. 

· Managed company operations. Clients included: Peoples Bank /Banknorth; Gold’s Gym (national brand), Converse; Cahner’s Publishing; IRSA; CMGI; Sail Board Vacations; NStar, NEEP

· Led all integrated marketing initiatives and strategic brand planning and products for $6 million client: Peoples Bank / Banknorth, yielding four consecutive years of record growth and earnings.

· Built agency business to $9 million in sales. Established agency reputation in New England market. 

· Senior strategist for all clients. Supervised staff and departments: account services, media, creative/production and administrative support.

· Successfully won national Gold’s Gym account. Drove all strategy and marketing integration for membership drives for 500 franchises throughout the U.S.
BAYBANK, Waltham, MA
1991- 1994

Corporate Vice President, Advertising Director

$14 billion, 200+ branch retail/commercial bank. Nation’s leading retail bank brand (at the time).

· Senior manager for all advertising, direct mail, and communications for bank’s consumer credit products, mortgages, CRA, community banking, and investments (BayFunds).
· Managed total annual marketing and communications budget of $6 million.

· Successfully positioned BayBank as a 24 hour provider of credit services (first in market).
· Established ‘Neighborhood Banking’ CRA brand of services for low income markets.
· Composed and implemented strategic plans for all key consumer credit products: Home equity lines and loans, mortgages, debit / credit cards, auto loans.

· Managed Direct Mail programs for credit card and Home Equity acquisition and activation programs.

· Successfully introduced first-in-market, bank-branded mutual fund product line: BayFunds.
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ARNOLD WORLDWIDE, Inc., Boston, MA
1986 - 1991
Group Management Supervisor

Internationally recognized branding advertising/marketing/public relations agency.

(Began as Account Executive in 1986, promoted up to Director of Office Operations for Portland, ME office in 1988; promoted to Group Management Supervisor in Boston in 1989).

· Management Supervision of key clients: Fleet Bank, Cellular One, NAPA Auto Parts.
· Composed Fleet Bank brand and positioning strategies and advertising plans for 1989 -1991.

· 1991 Fleet Bank campaign yielded 57% increase in consumer favorability and highest recall among major competitors.
· ·Developed marketing strategies, advertising and internal communication programs supporting FDIC assisted takeovers of Maine Savings Bank, Maine National Bank, and their subsequent acquisition by Fleet Bank.
· Grew Maine office operations from a McDonalds service outpost to a full service agency with a variety of regional accounts and full service staff.

· Created PR community service youth volunteer program, “Fleet Youth Leaders.” – producing over 700 participants statewide, and receiving special recognition from the Governor and Dept. of Education.

________________________________________________________________________________________________
Education
BA, University of Massachusetts, Amherst

Berkshire School, Sheffield, MA

Phillips Andover Academy, School Year Abroad, Barcelona, Spain

________________________________________________________________________________________
Personal
Married with two children. Active skier and sailor.
